
1 
 

ivane javaxiSvilis saxelobis Tbilisis saxelmwifo universiteti  

marketingis kaTedra 

 

 

nugzar Todua      babulia mRebriSvili  

  

 

marketingi 
 

(rideri biznesis administrirebis samagistro programaze 

SemsvlelTaTvis) 

 

 

 

Tbilisi  

2019 

 

 

 

 



2 
 

marketingi erT-erTi savaldebulo saswavlo disciplinaa biznesis 

administrirebis specialobis studentebisTvis. amitom es sagani, sxva  

sagnebTan erTad, bardeba magistraturaSi biznesis administrirebis 

specialobis misaReb gamocdaze. mocemul riderSi Setanilia 

marketingis kursis mniSvnelovani sakiTxebi, kerZod: marketingis 

koncefciebi, momxmareblis mier yidvis Sesaxeb gadawyvetilebis 

miRebis procesi, biznesSesyidvis procesi, miznobrivi segmentis 

SerCevis strategiebi, marketingis socialuri kritika mTlianad 

sazogadoebaze zemoqmedebis gamo. rideri daexmareba magistraturaSi, 

biznesis administrirebis specialobaze, swavlis gagrZelebis 

survilis mqone abiturientebs misaRebi gamocdisTvis momzadebasa da 

gamocdis CabarebaSi.  
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1. marketingis marTviskoncefciebi 

 marketingis marTvis mizania  iseTi strategiebis Seqmna, romlebic 

uzrunvelyofen miznobriv momxmareblebTan momgebiani urTierTobebis 

Camoyalibebas. amasTan, ismis kiTxva - romel filosofiaze dayrdnobiT 

unda ganisazRvros marketingis strategiebi? arsebobs xuTi 

alternatiuli koncefcia, romelTa mixedviTac sawarmoebi 

(organizaciebi) qmnian da axorcieleben marketingul strategiebs.  es 

koncefciebia: 

 

 warmoebis koncefcia;  

 produqtis srulyofis koncefcia;  

 gayidvebis koncefcia (komerciuli Zalisxmevis 

intensifikaciis koncefcia);  

 marketingis koncefcia;  

 socialur-eTikuri marketingis koncefcia.  

 

am koncefciebidan marketinguli saqmianobis warmarTvis safuZvlad 

sawarmos SeuZlia airCios erT_erTi maTgani. amasTan, es ar niSnavs 

danarCeni koncefciebis absolutur ugulebelyofas. 

 marketingis koncefciebis Camoyalibeba da ganviTareba 

dakavSirebulia marketingis ganviTarebis etapebTan. marketologebis 

azriT, marketingis ganviTarebaSi SeiZleba gamovyoT Semdegi etapebi:  

 warmoebis era; 

 gayidvis era; 

 marketingis era;  

 urTierTobebis marketingis era.  

 

warmoebis eraSi, romelic gagrZelda meoce saukunis 30-ian 

wlebamde, marketingi ganixileboda sawarmoebsa da momxmareblebs Soris 
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saqonelmoZraobis Teoriad. am periodSi gaCnda ori koncefcia: warmoebis 

koncefcia da produqtis srulyofis koncefcia. 

warmoebis koncefcia erT-erTi uZvelesi koncefciaa. am koncefciis 

mixedviT momxmarebeli upiratesobas aniWebs advilad xelmisawvdom da 

iaf produqtebs. amitom warmoebis koncefciis mimdevarTa mTavari 

amocanaa warmoebis gafarToeba _ srulyofa da gasaRebis sistemis 

efeqtianobis amaRleba. warmoebis koncefcia gamoiyeneba or SemTxvevaSi. 

pirveli _ moTxovna saqonelsa da momsaxurebaze aRemateba miwodebas. 

meore _ Zalian maRalia produqtis TviTRirebuleba da, Sesabamisad, 

fasebic. pirvel SemTxvevaSi, imis gamo, rom momxmarebeli 

dainteresebulia produqtis yidviT da nakleb yuradRebas uTmobs mis 

samomxmareblo Tvisebebs, mwarmoebeli yovelmxriv cdilobs warmoebis 

gafarToebas. meore SemTxvevaSi warmoebis gafarToebas xels uSlis  

maRali fasebi. amitom mwarmoeblebi mTeli ZalisxmeviT cdiloben, 

warmoebis efeqtianobis amaRlebis gziT, produqtis TviTRirebulebis, da 

am safuZvelze fasebis, Semcirebas. magaliTad, warmoebis koncefciis 

gamoyenebas azri aqvs CineTSi, sadac, konkurentul da fasebis mimarT 

mgrZnobiare kompiuteruli teqnikis bazarze, kompiuterebis mwarmoebeli 

kompania Lenovo liderobs. amis miRweva kompaniam SeZlo iafi muSaxelis 

gamoyenebis, sawarmoo procesebis efeqtianobis amaRlebisa da 

produqciis masobrivi distribuciis xarjze. 

warmoebis koncefciam zogjer kompania SeiZleba `marketingul 

sibecemde~ miiyvanos. es xdeba maSin, roca, am koncefciis gamoyenebis 

dros, sawarmoebi did yuradRebas aqceven Sida operaciebs da iviwyeben 

TavianT mTavar mizans - momxmareblebTan urTierTobebis Camoyalibebas 

maTi moTxovnilebebis dakmayofilebis safuZvelze. 

 produqtis srulyofis koncefciis mixedviT, momxmareblebi  

ukeTesi samomxmareblo Tvisebebis mqone produqtebis yidvas amjobineben. 

maSasadame, momxmareblisTvis mniSvnelovania produqtis xarisxi da 

inovaciuroba. amitom am koncefciis mimdevrebi mudmivad zrunaven 
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produqtis srulyofaze. am koncefciamac SeiZleba miiyvanos kompania 

`marketingul sibecemde~. es xdeba maSin, roca mwarmoeblebi produqts 

amateben axal maxasiaTeblebs, magram yuradRebis miRma stoveben 

momxmareblebis moTxovnilebebs. moviyvanT aseT magaliTs: zog 

mwarmoebels swams, rom bevri maxasiaTeblis mqone saTaguris SeqmniT 

sensaciur warmatebas miaRwevs. magram, aseTi mwarmoeblebi  xSirad  

imedgacruebulni rCebian, radgan myidvelebi ufro metad Tagvebis 

mospobis saukeTeso gziT arian dainteresebulni da ara ukeTesi formis 

an maxasiaTeblebis mqone saTaguriT. maTi problemis gadaWris saukeTeso 

gza ki SeiZleba aRmoCndes specialuri qimiuri xsnari an kidev sxva ram. 

ufro metic, saukeTeso saTaguric arc ki gaiyideba, Tu mas mimzidveli 

fasi ar eqneba, ar ganTavsdeba momxmareblebisTvis mosaxerxebel 

sadistribucio arxSi da ar daarwmuneben misi yidvis msurvelebs, rom is 

saukeTeso produqtia.  

gayidvis eraSi, romelic moicavs meoce saukunis 30-50-ian wlebs, 

bazarze produqtis aqtiuri winsvlis  (komerciuli Zalisxmevis 

intensifikaciis)  koncefcia yalibdeba.      

komerciuli Zalisxmevis intensifikaciis koncefciis momxreTa 

TvalsazrisiT, momxmarebeli Tavisi nebiT ar iyidis misTvis saWiro 

produqtis sakmaris raodenobas manam, sanam kompania gayidvis xelSemwyob 

RonisZiebebs intensiurad ar ganaxorcielebs. amitom kompaniebi 

cdiloben, moaxdinon  momxmareblis fsiqologiaze aqtiuri zemoqmedeba 

da  bazarze produqtis intensiuri miwodeba. praqtikaSi am koncefcias 

gansakuTrebiT didi gamoyeneba aqvs pasiuri moTxovnis produqtis  

realizaciis procesSi. imis gamo, rom am produqtis SeZenaze 

momxmarebeli ar fiqrobs an iSviaTad fiqrobs, mewarmeebi iZulebulni 

arian, potenciuri myidvelebis gamosavlenad meti Zalisxmeva gamoiCinon 

da, produqtis miyidvis mizniT, maTze zemoqmedeba moaxdinon. es 

koncefcia farTod gamoiyeneba arakomerciuli saqmianobis sferoebSic, 

magaliTad, arCevnebis dros, roca pirovneba Zal-Rones ar iSurebs, rom 
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amomrCevlebma airCion. gansxvavebulad xdeba am koncefciis gamoyeneba 

rogorc axal, aseve pasiuri moTxovnis produqtebze. axali produqtis 

realizaciis dros upiratesoba eniWeba momxmarebelze fsiqologiur 

zemoqmedebas, rac, ZiriTadad, sareklamo saSualebebis gamoyenebiT 

xorcieldeba. rac Seexeba pasiuri moTxovnis produqtebs (rogoricaa, 

magaliTad, dazRveva, sisxlis donoroba da sxva), maTi realizaciis 

dros sawarmoTa xelmZRvanelebis mTeli Zalisxmeva xmardeba 

momxmarebelTa potenciuri jgufebis dadgenas  da maTTvis saWiro 

produqtebis miwodebas.  

am koncefciis gamoyeneba xSirad araswor varauds emyareba. roca 

sawarmoebi cdiloben, gayidon is, rasac awarmoeben, imis nacvlad, rom 

awarmoon is, rac bazars surs. aseTi sawarmoebi fiqroben, rom Tu 

momxmareblebs TavianTi produqtebis yidvaSi daarwmuneben, maT es 

produqtebi moewonebaT, xolo armowonebis SemTxvevaSi  imedgacrueba 

male daaviwydebaT da am produqtebs mogvianebiT isev iyidian. es 

araswori varaudia.  

meoce saukunis 60-70-ian wlebSi yalibdeba Sexeduleba, rom 

gasaReba ar SeiZleba dominirebdes marketingSi. marketingi gaiazres 

rogorc sasaqonlo, fasebis, stimulirebisa da gasaRebis instrumentebis 

kompleqsi. es iyo marketingis eris dasawyisi. am dros Camoyalibda 

uSualod marketingis koncefcia.  

marketingis koncefcia aris marketinguli marTvis ideologia, 

romlis  mixedviTac sawarmoTa miznebis miRwevis sawindaria miznobrivi 

bazrebis moTxovnilebebis gansazRvra da dakmayofileba konkurentebTan 

SedarebiT ufro efeqtiani meTodebiTa da xerxebiT. am koncefciis 

Tanaxmad, myidvelze yuradRebis gamaxvileba da misTvis faseulobis 

Seqmna Semosavlebisa da mogebis miRebisken mimavali erTaderTi gzaa. 

Tu produqtis srulyofis koncefcias safuZvlad udevs ideologia 

- `gaakeTe da gayide~, uSualod marketingis koncefcia emyareba 

ideologias - `SeigrZeni da upasuxe~. es koncefcia marketings 
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ganixilavs, rogorc `mebaReobas~ da ara rogorc `nadirobas~. maSasadame,   

marketingis koncefciis mixedviT, mTavaria ara myidvelis povna, aramed 

myidvelisTvis saWiro produqtis Seqmna.  

  marketingis koncefciis arss amerikelebi xSirad xatovnadac 

ganmartaven. aseT ganmartebebs Soris gamokveTilia Semdegi: `awarmoe is, 

rac SegiZlia gayido, imis nacvlad, rom ecado gayido   is, rac 

SegiZlia awarmoo~, `giyvardes klienti da ara produqti~, `klienti 

yovelTvis marTalia~, `gamoZebne momxmareblebi da daakmayofile isini~. 

marketingis koncefcia gamoiyeneba maSin, roca miwodeba sakmaod 

aRemateba moTxovnas. bazris produqtiT datvirTvis pirobebSi misi  

gayidvisTvis aucilebeli xdeba bazris yovelmxriv Seswavla da 

momxmarebelTa moTxovnilebebis srulad gaTvaliswineba warmoebisa da 

gasaRebis procesSi.  

komerciuli Zalisxmevis intensifikaciisa da  marketingis 

koncefciebs xSirad erTmaneTSi ureven. es arasworia. komerciuli 

Zalisxmevis intensifikaciis koncefciis yuradRebis centrSi moqceulia 

produqti, romlis gasasaRebladac saWiro xdeba ZalRonis daZabva da 

stimulirebis RonisZiebebis gaaqtiureba.   marketingis koncefciis 

yuradRebis centrSi imyofeba miznobrivi momxmarebeli Tavisi 

moTxovnilebebiT, romelTa dakmayofilebasac unda dauqvemdebaros 

sawarmom Tavisi saqmianoba. gayidvis koncefcia upiratesobas Signidan 

gareT midgomas aniWebs. is iwyeba mwarmoebel sawarmoSi, yuradRebas 

amaxvilebs arsebul produqtebze  da iyenebs gayidvisa da stimulirebis 

Zlier saSualebebs, rom Tavisi produqcia momgebianad gayidos. es 

koncefcia orientirebulia gamyidvelis moTxovnilebebze, ZiriTadad, 

koncentrirebulia myidvelebis dapyrobaze da naklebad ainteresebs, vin 

yidulobs produqts da ratom.   marketingis koncefcia iziarebs garedan 

SigniT midgomas. is iwyeba bazris gansazRvriT da aerTianebs 

marketingul qmedebebs, romlebic efeqts axdenen myidvelebze. 

Sesabamisad,   sawarmo mogebas iRebs winaswar gansazRvrul myidvelebTan 
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grZelvadiani urTierTobebis damyarebiT, rac dafuZnebulia myidvelTa 

faseulobebsa da kmayofilebaze.  

  marketingis koncefcias praqtikul saqmianobaSi iyenebs bevri 

cnobili kompania, magaliTad, McDonald’s, Procter&Gambl da a.S. es 

koncefcia ufro xSirad gamoiyeneba samomxmareblo produqtebis 

mwarmoebeli da gamsaRebeli sawarmoebis mier. xSiria SemTxveva, roca 

sawarmoebi sityviT aRiareben   marketingis koncefcias, faqtobrivad ki 

ar iyeneben mas da Semoifarglebian mxolod marketingis calkeuli 

elementis gamoyenebiT.  

marketingis ganviTarebis meoTxe etapze, romelic DdRemde 

grZeldeba, win wamoiwia socialur-eTikuri marketingis koncefciam. es 

koncefcia emyareba mewarmeobis filosofias imis Taobaze, rom saWiroa 

myidvelTa mxolod gonivruli, jansaRi moTxovnilebebis dakmayofileba. 

socialur-eTikuri marketingis koncefciis Sesabamisad, sawarmoTa 

ZiriTadi amocanaa, miznobrivi momxmareblis moTxovnilebebisa da 

interesebis dadgena da dakmayofileba konkurentebTan SedarebiT ufro 

efeqtiani xerxebiT, momxmareblebis da saerTod mTeli sazogadoebis 

keTildReobis SenarCunebisa da gaumjobesebis pirobebSi. socialur-

eTikuri marketingis koncefciis warmoSoba ganapiroba garemos dacvis 

aucileblobam, resursebis deficitma, siRaribem da zogierTma sxva 

faqtorma. am koncefcias f. kotlerma socialur-sapasuxismgeblo 

marketingis koncefciac uwoda. specialistTa erTi nawilis azriT, is 

humanitaruli marketingia.  

socialur-eTikuri marketingis koncefciam erTmaneTs daukavSira 

sawarmos, momxmareblebisa da mTeli sazogadoebis interesebi. 

momxmareblebis survilis dakmayofilebam sawarmos unda moutanos mogeba 

da, amavdroulad,  uzrunvelyos sazogadoebis keTildReoba.    bevri 

sawarmo, rogorc sazRvargareT, ise saqarTveloSi, Tavis saqmianobas am 

koncefciis moTxovnebs ar uqvemdebarebs. amis Sedegia ekologiuri 

problemebi, adamianis janmrTelobisTvis saSiSi kvebis produqtebis 
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warmoeba, bunebrivi resursebis gaCanageba (xe-tyis gaCexva, miwebis gamo-

fitva, haeris dabinZureba).  

SeiZleba iTqvas, rom marketingis marTvis koncefciebi asaxavs 

marketingis ganviTarebis istorias. magram es ar niSnavs imas, rom 

marketingis ganviTarebis romeliRac etapze esa Tu is koncefcia 

mTlianad iyo gabatonebuli, danarCeni koncefciebi ki saerTod ar 

moqmedebda. Tumca, qveynis ekonomikis ganviTarebis romeliRac etapze win 

wamoiwevs xolme marketingis marTviskoncefciebidan romelime, sxvebs ki 

SedarebiT naklebi mniSvneloba eniWeba.  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



11 
 

2. momxmareblis mier yidvis Sesaxeb gadawyvetilebis  
miRebis procesi 

 

marketingis specialistebis saqmianobaSi, momxmareblebis mier 

miRebuli gadawyvetilebebis gagebasa da Seswavlas  mniSvnelovani 

adgili ukavia.  am gziT maT SesaZlebloba eZlevaT, pasuxi gascen mTel 

rig kiTxvebs, romelTa Soris ZiriTadia: vin yidulobs mocemuli 

sawarmos produqtebs? rogor yidulobs? rodis yidulobs? sad 

yidulobs? ratom yidulobs? bolo kiTxvaze pasuxis gacema  Zalian 

rTulia, radgan yidvis Sesaxeb gadawyvetilebis miRebis mizezebi xSirad 

TviTon momxmarebelsac ki ar aqvs gacnobierebuli. 

Tanamedrove kompaniebi cdiloben, Cawvdnen momxmareblis mier 

yidvis Sesaxeb gadawyvetilebis miRebis procesis arss, yvelafer imas, 

rac ukavSirdeba produqtis Secnobas, SerCevas, gamoyenebasa da 

mocilebas. amitom, maT Seqmnes yidvis Sesaxeb gadawyvetilebis miRebis 

`safexurebiani modeli~, romelic ramdenime etapisgan Sedgeba. 

  yidvis Sesaxeb gadawyvetilebis miRebis procesis safexurebs 

miekuTvneba:  

 

 yidvis aucileblobis SegrZneba, anu problemis gacnobiereba;  

 problemis gadasawyvetad saWiro produqtze informaciis moZieba;  

 alternatiuli variantebis Sefaseba;  

 yidvis Sesaxeb gadawyvetilebis miReba;  

 yidvisSemdgomi qceva. 

 

rogorc Cans, produqtis yidvis procesi mis realur SeZenamde didi 

xniT adre iwyeba da Semdegac grZeldeba. praqtikaSi momxmarebeli 

yovelTvis ar gadis yidvis Sesaxeb gadawyvetilebis miRebis xuTive 

safexurs. magaliTad, Tu momxmarebeli regularulad yidulobs ama Tu 
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im produqts, is moTxovnilebis Secnobis safexuridan pirdapir gadadis 

yidvis Sesaxeb gadawyvetilebis miRebis safexurze.  

yidvis procesi iwyeba maSin, roca adamiani gaacnobierebs ama Tu im 

saqonlis an momsaxurebis yidvis aucileblobas, e.i. myidveli Seicnobs 

ama Tu im produqtze moTxovnilebas, romelic SeiZleba gamowveuli iyos  

Sinagani an garegani stimulebiT. Sinagani stimulis mixedviT, adamianis 

normaluri moTxovnilebebi - SimSili an wyurvili - im dones aRwevs, 

rom adamians produqtis yidvisken ubiZgebs. garegani stimulis rolSi  

dasaSvebia, gamovides aRfrTovaneba megobris axali manqaniT, ramac 

SeiZleba adamians yidvis Sesaxeb gadawyvetilebis miRebisken ubiZgos.  

dainteresebulma momxmarebelma SeiZleba moiZios an ar moiZios 

damatebiTi informacia  produqtis Sesaxeb. Tu misi Sinagani stimuli 

Zlieria da moTxovnilebis Sesabamisi produqti xelmisawvdomia, 

momxmarebeli mas yidulobs, winaaRmdeg SemTxvevaSi is iwyebs 

informaciis moZiebas.   

informaciis Segroveba SesaZlebelia Semdegi wyaroebidan: 

 pirovnuli; 

 komerciuli; 

 sazogadoebrivi (yvelasTvis xelmisawvdomi);  

 gamocdilebiTi (empiriuli). 

 

 pirovnuli wyaroebia: ojaxis wevrebi, megobrebis wre, mezoblebi, 

TanamSromlebi, nacnobebi.  

komerciul wyaroebSi Sedis: reklama, saqonlis gamyidvelebi, 

Suamavlebi, SefuTva, gamofenebi.  

yvelasTvis xelmisawvdom wyaroebs miekuTvneba: masmedia, 

momxmarebelTa sareitingo organizaciebi, internetsaZiebo sistemebi.   

gamocdilebiTi wyaroebia: saqonelze Sexeba, misi gasinjva da 

gamoyeneba.  
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informaciis udides nawils momxmarebeli komerciuli wyaroebidan 

iRebs. e.i. im wyaroebidan, romlebsac marketologebi akontroleben. 

Tumca, yvelaze efeqturi pirovnuli wyaroebia. ase, magaliTad, bolo 

periodSi Catarebuli kvleviT dadginda, rom sityvieri marketingi 

yvelaze did gavlenas axdens adamianze eleqtrosaqonlisa da 

tansacmlis yidvis dros. sxva kvlevam aCvena, rom momxmareblebi TviTon 

moiZieben sxva myidvelis mier Seqmnil informacias. yidvis Sesaxeb 

gadawyvetilebis miRebis dros diskusia-forumebi, blogebi, vebgverdebi 

da socialuri qselebi samjer ufro gavleniania, vidre tradiciuli 

marketinguli meTodebi, magaliTad, telereklama.   

momxmarebeli, informaciis moZiebis Semdeg, yidvis SesaZlo varian-

tebs afasebs. arsebuli variantebidan is irCevs mocemul momentSi 

misTvis yvelaze ufro misaReb da ara yvelaze ukeTes variants.  

marketologma unda icodes, Tu rogor afasebs momxmarebeli 

alternatiul variantebs, e.i. rogor amuSavebs is informacias arCevanis 

gasakeTeblad. arsebobs Sefasebis ramdenime varianti. 

alternativebis Sefaseba damokidebulia individualur 

momxmarebelze da yidvis specifikur situaciaze. zogjer momxmareblebi 

mimarTaven gamoTvlebs da logikur azrovnebas. sxva dros, igive 

momxmareblebi produqts impulsurad, intuiciaze dayrdnobiT 

yiduloben, zogjer ki rCevisTvis megobrebs an gamyidvelebs mimarTaven. 

marketologebma myidvelebi unda Seiswavlon, raTa gaarkvion, Tu 

rogor xdeba maT mier sxvadasxva brendis Sefaseba. am gziT 

marketologebi SeZleben, momxmareblis mier yidvis Sesaxeb 

gadawyvetilebis miRebaze zegavlena moaxdinon.  

momxmareblis mier produqtis yidvis Sesaxeb gadawyvetilebis 

miReba, ZiriTadad, yvelaze sasurveli produqtis yidvas iTvaliswinebs. 

Tumca, orma faqtorma SeiZleba gavlena iqonios gadawyvetilebis miRebis 

procesze. am faqtorebSi Sedis: sxvebis damokidebuleba da 

gauTvaliswinebeli situaciebi. sxvebis damokidebulebaSi igulisxmeba 
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momxmareblisTvis mniSvnelovani adamianebis mosazrebebi. yidvis Sesaxeb 

survili momxmarebels uCndeba sxvadasxva iseTi faqtorebis gavleniT, 

rogoricaa, magaliTad, mosalodneli Semosavali, mosalodneli fasi da 

produqtis mosalodneli sargebeli.  magram, moulodnelma movlenebma 

mas SeiZleba yidvis Sesaxeb ganzraxva Seacvlevinos. aseTia, magaliTad,   

ekonomikuri situaciis gauareseba an konkurentebis mier fasebis 

Semcireba. ase, rom produqtis yidvis survili yovelTvis SerCeuli 

produqtis yidviT rodi sruldeba. 

nayidi saqoneli an momsaxureba sxvadasxva momxmarebelze 

sxvadasxvagvarad moqmedebs, amitom maTi reaqcia gansxvavebulia. 

momxmareblebis nawili nayidi saqonliT an momsaxurebiT kmayofili 

rCeba, nawili aRfrTovanebuli, nawils ki SeiZleba saerTod ar moewonos 

is. momxmareblis reaqcia mkveTrad vlindeba maSin, roca molodini da 

realoba arsebiTad gansxvavdeba erTmaneTisgan. rac ufro didia zRvari 

produqtis mosalodnel da faqtobriv maxasiaTeblebs Soris, miT ufro 

didia momxmareblis imedgacrueba. aqedan gamomdinare, saWiroa 

gamyidvelebma iseTi produqcia miawodon momxmarebels, romelic 

namdvilad Seesabameba mis Sesaxeb gavrcelebul informacias. 

momxmareblis dadebiTi reaqcia nayid produqtze Zalian mniSvnelovania 

sawarmosTvis. kmayofili momxmarebeli xom  saukeTeso reklamaa, rom 

aRaraferi iTqvas aRfrTovanebul momxmarebelze. es kargad ician 

gonierma biznesmenebma da TavianTi saqonlis an momsaxurebis Sesaxeb 

obieqturi informaciis gavrcelebas cdiloben. zogjer isec xdeba, rom 

produqtis dadebiT Tvisebebze momxmarebels informacias specialurad 

srulad ar awvdian. amis mizani, bunebrivia, arapirdapiri gziT 

momxmareblisTvis meti kmayofilebis miniWebaa, kmayofili momxmarebeli 

ki produqtis Sesaxeb dadebiTi informaciis gavrcelebis Zalian 

mniSvnelovani wyaroa. produqtis Sesaxeb dadebiTi informaciis 

gavrcelebiT realizaciis procesi Cqardeba da, Sesabamisad, miRebuli 

mogebis sidide izrdeba.  
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TiTqmis yvela msxvil SenaZens Tan axlavs e.w. SemecnebiTi 

disonansi an diskomforti, rac gamowveulia yidvisSemdgomi konfliqtiT. 

yidvis Semdeg momxmareblebi kmayofilni arian arCeuli brendis 

sargebliT da siamovnebT, rom Tavidan aiciles im brendis naklovanebebi, 

romelic ar SeiZines. momxmareblebi usiamovnod  grZnoben Tavs, rodesac 

xedaven SeZenili brendis uaryofiT mxareebs da, imavdroulad,  igeben 

sxva, analogiuri, brendebis dadebiTi mxareebis Sesaxeb informacias. 

amdenad, momxmareblebi yoveli SenaZenisas, sul mcire, yidvisSemdgom 

disonanss grZnoben.   

sawarmoebisTvis mniSvnelovania yidvis Sesaxeb gadawyvetilebis 

miRebis procesis Seswavla. amiT maT momxmareblebisTvis produqtis 

SeTavazebis ukeTesi gzebis moZiebis SesaZlebloba eZlevaT. 
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3. biznesSesyidvis procesi 

 

biznesbazars miekuTvneba yvela sawarmo, romlebic saqonelsa da 

momsaxurebas yiduloben sxva saqonlis an momsaxurebis sawarmoeblad an 

SemdgomSi gasayidad da mogebis misaRebad. 

     biznesbazrebi, romelTac sawarmoo daniSnulebis produqtis 

bazrebsac uwodeben, garkveulwilad, samomxmareblo bazrebis msgavsia. 

orive bazarze myidvelis rolSi adamianebi gamodian, romlebic  

sakuTari  moTxovnilebebis dasakmayofileblad yidvis Sesaxeb 

gadawyvetilebebs iReben. amavdroulad, biznesbazrebi samomxmareblo 

bazrebisgan gansxvavdeba mTeli rigi maxasiaTeblebiT, romelTa Soris 

gamoiyofa: 

 bazris struqtura da moTxovna; 

 Sesyidvis centris buneba; 

 gadawyvetilebebis ZiriTadi saxeebi da maTi miRebis procesi. 

 

      samomxmareblo bazrebTan SedarebiT, biznesbazrebze myidvelTa 

mcire raodenobaa, magram isini msxvili myidvelebia. sawarmoo 

daniSnulebis produqtebze moTxovna damokidebulia samomxmareblo 

produqtebze arsebul moTxovnaze. e.i. biznesproduqtebze moTxovna 

warmoebuli moTxovnaa. ase, magaliTad, General Motors folads yidulobs 

manqanis sawarmoeblad, manqanebs ki yiduloben momxmareblebi. Tu 

samomxmareblo moTxovna manqanebze Semcirda, foladze moTxovnac 

Semcirdeba. biznesproduqtebze  moTxovnis umetesi nawili 

araelastikuria, e.i. fasis cvlileba gavlenas ar axdens moTxovnis 

doneze. tansacmlis mwarmoebeli sawarmoebi ar Seisyidian ufro met 

qsovils imis gamo, rom qsovilebze fasebi Semcirda. biznesbazrebze 
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moTxovnas aqvs ufro meryevi xasiaTi, vidre samomxmareblo bazrebze 

arsebul moTxovnas.  

samomxmareblo bazrebTan SedarebiT, biznesbazrebze myidvelebsa 

da gamyidvelebs Soris ufro mWidro kontaqtebia. momwodebeli 

sawarmoebi xSirad asruleben myidveli sawarmoebis individualur 

SekveTebs.  biznesbazrebze Sesyidvasa da gayidvas profesionalebi 

axorcieleben. produqtebis SesyidviT dakavebuli profesionalebi, 

samomxmareblo produqtebis myidvelebTan SedarebiT, reklamis gavlenas  

naklebad eqvemdebarebian. biznesproduqtis sayidlad sawarmoebSi 

Seqmnilia Sesyidvis centrebi (komitetebi), romlebic dakompleqtebulia 

teqnikuri eqspertebiTa da umaRlesi xelisuflebis warmomadgenlebiT. 

biznesbazrebi da samomxmareblo bazrebi erTmaneTisgan 

geografiuli koncentraciiTac gansxvavdebian. samomxmareblo produqtis 

myidvelebi ganfenilni arian mTeli qveynis teritoriaze, 

biznesproduqtebis myidvelebi ki Tavmoyrilni arian qveynis ramdenime 

regionSi. ase, magaliTad, saerTaSoriso finansuri centri mdebareobs 

londonSi, navTobproduqtebisa da sinTezuri masalebis saerTaSoriso 

bazari roterdamsa da amsterdamSi, xolo kinofilmebis warmoebis 

centri holivudia. 

          teqnikuri TvalsazrisiT, biznesproduqtebi, samomxmareblo 

produqtebTan SedarebiT, ufro rTulia, ris gamoc biznesproduqtebis 

yidvaSi did rols asrulebs piradi kontaqtebi. amasTan, 

biznesproduqtebis SeZena mravaljeradi ,kontaqtebis Sedegad 

xorcieldeba.  

biznesproduqtebis Sesyidvaze kontraqtebis gaformebis procesi, 

samomxmareblo produqtebis SesyidvasTan SedarebiT, ufro 

formalizebulia. am dros saWiroa SekveTebis werilobiTi gaformeba, 

momwodeblis yuradRebiT SerCeva, umaRlesi donis xelmZRvanelobis 

Tanxmoba. 
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          samomxmareblo produqtebis myidvelebisgan gansxvavebiT 

biznesproduqtebis myidvelebs ufro rTuli gadawyvetilebebis miReba 

uwevT. jer erTi, am dros saqme exeba bevrad ufro did fulad gasavals 

da, meore, gadawyvetilebis miReba moiTxovs sxvadasxva donis 

TanamSromelTa urTierTSeTanxmebas. amasTan, biznesSesyidvebze 

gadawyvetilebis miRebas sWirdeba bevrad ufro meti  dro, vidre es 

saWiroa samomxmareblo produqtebis Sesyidvisas. 

          biznesSesyidvis procesSi ganixileba rva etap.  esenia:  

 problemis gacnobiereba;  

 saWiroebis zogadi mimoxilva;  

 saqonlis maxasiaTeblebis Sefaseba (produqtis specifikacia);  

 momwodeblebis moZieba;  

 saqonlis mowodebis ganacxadis (saqmiani winadadebis)  

gamoTxova;  

 momwodeblis SerCeva;  

 SekveTis gaformeba;  

 Sedegebis Sefaseba.  

 

biznesproduqtebis Sesyidvis procesi iwyeba im momentidan, roca 

sawarmos erT-erTi TanamSromeli gaacnobierebs ama Tu im problemas, 

romlis gadawyveta mxolod gansazRvruli saqonlis an momsaxurebis 

yidviT aris SesaZlebeli. problemis gacnobiereba unda 

gamomdinareobdes Sida an gare stimulis gaazrebiT. kompaniam SeiZleba 

gadawyvitos axali produqtis gamoSveba, risTvisac saWiroa axali 

danadgarebi da masalebi. am SemTxvevaSi Sida stimulis rolSi gamodis 

gadawyvetileba axali produqtis gamoSvebis Sesaxeb. SesaZloa, romelime 

danadgaris meqanizmi gamovides mwyobridan da saWiro gaxdes axali 

nawilis yidva an dazianebulis SekeTeba. mocemul SemTxvevaSi Sida 

stimulia danadgaris mwyobridan gamosvla. davuSvaT, dazgas gautyda 
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romelime nawili. cxadia, dazgis muSaobis gagrZelebisTvis saWiroa am 

nawilis yidva da misi garemonteba. e.i. erTdroulad dgeba rogorc 

materialuri saxiT arsebuli saqonlis, ise momsaxurebis yidvis 

aucilebloba. zogjer Sida stimulis rolSi gamodis adre nayidi 

produqtis aradamakmayofilebeli xarisxi, rac aiZulebs sawarmos 

xelmZRvanelobas, axali momwodeblebi moiZios. axali saqonlis an 

momsaxurebis yidvis idea SeiZleba daebadoT xelmZRvanel muSakebs da 

specialistebs gamofenebze daswrebis, reklamebis gacnobisa da sxva 

faqtorebis zemoqmedebiT. am SemTxvevaSi produqtis SeZenis Sesaxeb 

gadawyvetilebas gare stimuli ganapirobebs.  

 produqtis yidvis saWiroebis gacnobierebis Semdeg, sawarmoTa 

Sesabamisi profilis specialistebi saerTo maxasiaTeblebsa da 

moculobas gansazRvraven. standartuli produqtis SemTxvevaSi es 

advilad gasakeTebelia. mas bevri problema ar axlavs Tan. teqnikurad 

rTuli saqonlis Sesyidvis dros ki saWiroa inJinrebisa da sxva 

gamomyeneblebis moTxovnebis gaTvaliswineba. mxolod amis Semdeg 

Camoyalibdeba, sabolood, is moTxovnebi, romlebic unda daakmayofilos 

nayidma produqtma. es moTxovnebi Seexeba sandoobas, gamZleobas, fass  

da sxva maxasiaTeblebs. am etapze marketologebs SeuZliaT, daexmaron 

myidvelebs TavianTi saWiroebebis gansazRvrasa da produqtis 

maxasiaTeblebis  Sesaxeb  informacis wardgenaSi.  

Semdeg etapze myidveli sawarmoebi, ZiriTad faseulobaTa 

analizis meSveobiT, qmnian produqtis teqnikur specifikacias.  

produqtis faseulobaTa analizi aris midgoma danaxarjebis 

Sesamcireblad.   inJiner-teqnikuri personali gansazRvravs saqonlis 

saukeTeso teqnikur maxasiaTeblebs da maT detalurad aRwers. 

gamyidvelsac SeuZlia faseulobaTa analizis gamoyeneba axali gayidvis 

uzrunvelsayofad. myidvelisTvis imis CvenebiT, rom produqtis 

gamoSvebis ukeTesi gza arsebobs,  gamyidvelebi SeZleben pirdapiri 

xelaxali Sesyidvis situacia axali Sesyidvis situaciad gadaaqcion. 
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amis Semdeg iwyeba momwodeblebis moZieba. myidveli sawarmoebi 

adgenen maTTvis saWiro produqtebis kvalificiuri momwodeblebis sias. 

am mizniT isini guldasmiT ecnobian cnobarebs, monacemTa kompiuterul 

bazebs, ukavSirdebian sxva, msgavsi profilis  sawarmoebs informaciis 

misaRebad. rac ufro maRalia Sesyidvis riski da danaxarji, miT meti 

droa saWiro momwodebelTa moZiebisTvis.  

 momwodeblebze informaciis Segrovebis Semdeg  myidveli sawarmo 

ukavSirdeba momwodebel sawarmoebs da sTavazobs maT, rom warudginon 

TavianTi ganacxadebi mowodebis Sesaxeb. pasuxad bevri momwodebeli 

sawarmo myidvel sawarmos ugzavnis Tavis katalogs, zogierTi ki agents 

agzavnis saqonlis myidvelTan maTTvis Tavisi saqonlis Sesaxeb 

informaciis misawodeblad. Tu saqme exeba teqnikurad rTul saqonels, 

myidveli sawarmoebi momwodeblebisgan iTxoven oficialur prezentacias 

an werilobiTi saxis ganacxads. 

 myidveli sawarmoebi momwodeblebisgan miRebuli informaciis 

analizis safuZvelze iReben gadawyvetilebas ama Tu im gamyidveli 

sawarmos sasargeblod. 

 sawarmoo daniSnulebis produqtebis Sesyidvis procesis Semdeg 

etapze aformeben SekveTas. SekveTaSi mieTiTeba saqonlis teqnikuri 

maxasiaTeblebi, misi raodenoba, miwodebis vadebi da pirobebi.  

sawarmoo daniSnulebis saqonlis Sesyidvis procesis bolo etapze 

myidveli sawarmoebi afaseben momwodeblebs SekveTis Sesrulebis 

Sedegebis mixedviT da iReben gadawyvetilebas momavalSi maTTan 

urTierTobis mizanSewonilobasTan dakavSirebiT.  
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4. miznobrivi segmentis SerCevis 

 strategiebi 

 

sawarmoTa umetesobas, resursebis SezRudulobis gamo, yvela 

momxmareblis moTxovnis dakmayofileba ar SeuZlia.  amasTan, arc yvela 

sawarmos mier warmoebuli produqcia moswons yvela momxmarebels. amis 

gamo sawarmoebi iyeneben miznobriv marketings,  romelic moicavs bazris 

segmentacias, bazris miznobrivi segmentis SerCevas da produqtis  

pozicionirebas bazarze. miznobriv marketings segmentis marketingsac 

uwodeben. 

bazris segmentaciis procesSi sawarmoTa Sesabamisi samsaxurebi 

gansazRvraven segmentaciis principebs, uSualod axorcieleben 

segmentacias da gamoyofil momxmarebelTa jgufebs (segmentebs) 

Seiswavlian. segmentaciis Sedegad gamoyofili momxmarebelTa jgufebi 

(bazris nawilebi) SeiZleba iyos oTxi donis: 1) segmenti; 2) niSi; 3) 

regioni; 4) individi.  

bazris segmentaciis Sedegad gamoyofili segmentebis Sefasebis 

safuZvelze sawarmoebi samoqmedod irCeven erT an ramdenime segments. 

cxadia, Tu sworad airCia sawarmom segmenti, mas gauadvildeba bazarSi 

SeRweva da produqciis realizacia. segments, romelsac sawarmo aniWebs 

upiratesobas da romelSic iwyebs muSaobas, miznobrivi segmenti hqvia. 

 miznobrivi segmentis SerCevis process win uswrebs segmentebis 

Sefasebis kriteriumebis dadgena. segmentebis Sefaseba xdeba ori 

mimarTulebiT. jer erTi, afaseben TviTon segments misTvis 

damaxasiaTebeli niSan-Tvisebebis mixedviT, meore, segmentebis 

maxasiaTeblebTan kavSirSi fasdeba sawarmos SesaZleblobebic. uSualod 

segmentebis Sesafaseblad gamoiyeneba Semdegi kriteriumebi: sidide, 
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saqonlis gasaRebis moculobis zrdis mosalodneli tempebi, 

mosalodneli mogeba, konkurenciis intensiuroba.  

segmentis sidide ganisazRvreba masSi momxmarebelTa raodenobiT 

da maT mier saqonlis yidvis unariT. amasTan, segmentis sidide 

yovelTvis ar aZlevs sawarmos momgebianad muSaobis SesaZleblobas. Tu 

segmentSi konkurencia Zlieria, am segmentSi muSaobis riskis done 

Zalian didia. sawarmos xelmZRvanelobam da marketingis specialistebma 

Tavidanve unda icodnen, rom efeqtianad muSaobis gasaRebi aris mxolod 

konkurentuli upiratesobis mopoveba. ama Tu im segmentze sawarmos 

orientirebisTvis metad mniSvnelovania misi zrdis potencialis dadgena, 

rac, Tavis mxriv, iTvaliswinebs mocemuli sawarmos saqonlis gasaRebis 

zrdis mosalodneli tempebis gansazRvras. cxadia, Tu potenciur 

miznobriv segmentSi konkurenti sawarmoebi mTlianad akmayofileben 

momxmarebelTa moTxovnebs, mocemuli konkretuli sawarmos konkurentul 

brZolaSi upiratesobis mopovebis Sansi minimaluria. magram im 

SemTxvevaSi, roca segmentSi momxmarebelTa moTxovna konkurentebis mier 

srulyofilad ar kmayofildeba, sawarmos Tavisi saqonlis gasaRebis 

moculobis zrdis didi Sansi uCndeba. gasaRebis mosalodneli 

moculobis dadgenis paralelurad ganisazRvreba mosalodneli mogebis 

sididec. segmentis SerCevis dros metad mniSvnelovania segmentis 

maxasiaTeblebisa da sawarmos SesaZleblobebis erTmaneTTan dakavSireba. 

sawarmom Tavisi resursebiT unda SeZlos miznobrivi segmentis 

moTxovnilebebis dasakmayofileblad saWiro raodenobisa da xarisxis 

saqonlis warmoeba. sawarmos resursebi ar gulisxmobs mxolod 

materialur resursebs (nedleuli, masalebi, energetikuli resursebi, 

sawarmoo simZlavreebi). sawarmo unda flobdes, agreTve, adamianur da 

finansur resursebs, raTa SeZlos saqonlis droulad warmoeba da 

momxmareblisTvis miwodeba, agreTve  reklamis gavrceleba da gasaRebis 

qselis organizacia. rogorc ukve iTqva, segmentebis Sefasebis Sedegebis 

da sawarmos miznebisa da resursebis gaTvaliswinebiT, miiReba 
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gadawyvetileba imis Taobaze, Tu ramden segments unda moemsaxuros 

sawarmo.  

     arsebobs miznobrivi bazris SerCevis Semdegi strategiebi:  

 aradiferencirebuli marketingi (masobrivi marketingi);  

 diferencirebuli  marketingi;  

 koncentrirebuli (niSis) marketingi; 

 mikromarketingi.  

aradiferencirebuli marketingis strategia gulisxmobs mTeli 

bazris an misi udidesi nawilis momsaxurebas. am dros bazars erTiani 

marketinguli programiT miewodeba iseTi saqoneli, romelic, sawarmos 

xelmZRvanelobis rwmeniT, yvela segmentis momxmareblisTvis aris 

misaRebi. maSasadame, es strategia miznad isaxavs produqtis masobriv 

gasaRebas, risTvisac iyenebs masobriv reklamas. aradiferencirebuli 

marketingis mizania sakuTari produqtisTvis bazarze maRali imijis 

Seqmna.  aradiferencirebuli marketingis strategiis gamoyeneba sawarmos 

aZlevs SesaZleblobas, moaxdinos resursebis ekonomia ramdenime 

mimarTulebiT, rogoricaa: warmoeba, Senaxva, transportireba, reklama, 

marketinguli  kvlevebi. dRes aradiferencirebuli marketingis 

strategias sawarmoebi naklebad iyeneben, radgan mTeli bazris an misi 

udidesi nawilis moTxovnilebebis damakmayofilebeli saqonlis warmoeba 

Znelia.  

 zogjer isic xdeba, rom erTsa da imave bazarze 

aradiferencirebuli marketingis strategiiT ramdenime sawarmo gadis. 

aseT SemTxvevaSi konkurencia Zlierdeba, rac amcirebs sawarmos mogebas.  

diferencirebuli marketingis strategia iTvaliswinebs 

erTdroulad bazris ramdenime segmentis momsaxurebas yoveli 

maTganisTvis individualurad damuSavebuli marketinguli programiT. 

saqonlis asortimentis gafarToebiT sawarmoebi cdiloben, 

momxmarebelTa farTo moTxovnilebebis dakmayofilebis gziT, SerCeul 

segmentSi ufro Rrmad SeRwevas. aseT midgomas sawarmoebi sul ufro 
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metad iyeneben, radgan am SemTxvevaSi, aradiferencirebul marketingTan 

SedarebiT, SesaZlebelia saqonlis gayidvis moculobis gadideba.  

diferencirebuli marketingis gamoyenebiT kompaniebi gayidvebis 

zrdas da bazarze ufro Zlieri poziciis dakavebas imedovneben. 

ramdenime segmentSi Zlieri poziciis dakaveba, saerTo jamSi, ufro met 

gayidvebs ganapirobebs, vidre aradiferencirebuli marketingi yvela 

tipis segmentSi. magram  diferencirebuli marketingis gamoyeneba zrdis 

xarjebs. amitom am strategiis arCevamde Semosavlebisa da xarjebis 

balansi kargad unda Sefasdes.  

koncentrirebuli marketingis strategiis gamomyenebeli kompania 

dainteresebulia erT an ramdenime segmentze didi wilis mopovebiT, 

vidre did bazarze mcire wilis mopovebiT.   koncentrirebuli 

marketingis meSveobiT kompania sakmaod Zlier pozicias aRwevs bazarze, 

vinaidan mas kargad aqvs Seswavlili SerCeuli sabazro niSis 

warmomadgenlebis saWiroebebi da Sesabamisi imijic gaaCnia. mas SeuZlia 

produqtebi, fasebi da programebi ukeTesad moargos  gansazRvruli 

segmentebis saWiroebebs. amasTan, mas SesaZlebloba aqvs, Tavisi 

programebi mxolod im klientebisken mimarTos, romlebsac saukeTesod 

da yvelaze momgebianad moemsaxureba. 

segmenti sakmaod msxvilia da, rogorc wesi, ramdenime konkurentis 

yuradRebas iqcevs. niSi ki SedarebiT pataraa da misiT SeiZleba erTi an 

ori kompania dainteresdes. aseT pirobebSi mcire kompaniebs saSualeba 

eZlevaT, TavianTi SezRuduli resursebiT, konkurencia gauwion did 

kompaniebs im subsegmentebis momsaxurebiT, romlebic didi 

kompaniebisTvis umniSvneloa an saerTod SeumCnevelia. bevri kompania 

Tavis saqmianobas niSis momsaxurebiT iwyebs, raTa ufro msxvili da meti 

resursebis mqone konkurentebis winaaRmdeg brZolaSi safuZveli 

gaimyaros. mxolod amis Semdeg yalibdebian isini ufro msxvil 

kompaniebad. 
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koncentrirebuli marketingis strategiis gamoyeneba ukavSirdeba 

did risks. Tu sawarmos SerCeulma subsegmentebma ar gaumarTla (misi 

produqcia ar miiRo momxmarebelma an kidev mas konkurenti sawarmo 

daupirispirda), is SeiZleba  dazaraldes. koncentrirebuli marketingis 

strategiis gamoyenebis maRali riskis gamo, sawarmoebi xSirad 

diferencirebuli marketingis strategias aniWeben upiratesobas. 

 

mikromarketingi iTvaliswinebs produqtebisa da marketinguli 

programebis individualur momxmareblebze morgebas. mikromarketingi 

adgilobriv (lokalur) da individualur marketings moicavs.  

adgilobrivi marketingi gansazRvruli teritoriuli erTeulis 

momxmarebelTa moTxovnilebebis dakmayofilebaze orientirebuli 

marketingia. am SemTxvevaSi sawarmoebi cdiloben, TavianTi produqtebi 

da gayidvebis stimulirebis saSualebebi  ama Tu im geografiuli 

erTeulis mosaxleobis moTxovnebTan SesabamisobaSi moiyvanon. 

adgilobriv marketings gaaCnia garkveuli xarvezebi. mas SeuZlia 

gazardos sawarmoo da marketinguli xarjebi da Seamciros mogeba. 

zogjer am tipis marketings moyveba logistikuri problemebic, vinaidan 

kompaniebi cdiloben, daakmayofilon sxvadasxva regionuli Tu 

adgilobrivi  bazrebis gansxvavebuli moTxovnebi. dasaSvebia  brendis 

saerTo imijis gaqrobac maSin, roca produqti da Setyobineba sxvadasxva 

adgilas erTmaneTisgan Zalian gansxvavdeba. da mainc, mniSvnelovnad 

danawevrebuli bazrebis SemTxvevaSi da Aaxali damxmare teqnologiebis 

ganviTarebis pirobebSi, adgilobrivi marketingis upiratesobebi xSirad 

gadawonis xarvezebs. adgilobrivi marketingi exmareba kompanias, 

sxvadasxva regionis momxmareblebisTvis marketinguli saqmianoba ufro 

efeqtianad ganaxorcielos.  

 segmentaciis bolo dones `erTi adamianisgan Semdgar segmentTan~ 

an `personalur marketingTan~ mivyevarT. esaa individualuri marketingi. 

is produqtis asortiments da marketingul programebs calkeuli 
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momxmareblis moTxovnilebebs usadagebs. am tipis  marketings uwodeben 

agreTve marketings erTi momxmareblis bazrisTvis an erT momxmarebelze 

morgebul marketings an erTi-erTze marketings.  saukuneebis 

ganmavlobaSi momxmareblebs individualurad emsaxurebodnen. Semdgom 

individualuri marketingi masobrivma marketingma Secvala. dRes axali 

teqnologiebi saSualebas aZlevs msxvil sawarmoebs, daubrundnen 

individualur marketings. komunikaciis Tanamedrove saSualebebma xeli 

Seuwyo individualuri marketingis SesaZleblobebis gafarToebas. 

eleqtronuli fosta, faqsi, interneti exmareba sawarmoebs, 

individualur safuZvelze momxmareblebs masobrivad moemsaxuron. 

individualur safuZvelze masobrivi momsaxureba zrdis warmoebuli 

saqonlisa da momsaxurebis samomxmareblo Rirebulebas da 

momxmarebelTa moTxovnilebebis dakmayofilebis dones. amiT ki mkveTrad 

izrdeba sawarmoTa mogeba.  
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5. marketingis socialuri kritika mTlianad 

sazogadoebaze zemoqmedebis gamo 

 

marketingi mudmivi kritikis obieqtia. am kritikis nawili 

samarTliania, didi nawili ki ara. socialuri kritikosebi amtkiceben, 

rom konkretuli marketinguli qmedebebi azaralebs individualur 

momxmareblebs, mTlianad sazogadoebas da sxva bizneskompaniebs.  

    kritikosTa TvalsazrisiT, marketingi individualur 

momxmareblebs azaralebs ramdenime mimarTulebiT, kerZod:  maRali 

fasebis dawesebiT; momxmarebelTa SecdomaSi Seyvanis xerxebis 

gamoyenebiT, e.i. momxmarebelTa motyuebiT; produqtebis 

momxmareblebisTvis Tavze moxvevis meTodebis gamoyenebiT; mimoqcevaSi 

dabali xarisxis da janmrTelobisTvis saSiSi produqtis gaSvebiT; 

saqonlis dagegmili moZvelebiT; socialurad daucveli momxmareblebis 

momsaxurebis dabali doniT. 

    socialuri kritikosebis azriT, mTlian sazogadoebas marketinguli 

RonisZiebebi zians ayenebs  sxvadasxva gzebiT, rogoricaa:  

 yalbi survilebi da gadaWarbebuli materializmi; 

 sazogadoebribad aucilebeli (socialuri) saqonlis nakleboba; 

 kulturis erozia (kulturuli dabinZureba), rac gamoixateba 

adamianebSi prestiJis survilis danergviT. 

 

     kritikosebi amtkiceben, rom marketingis sistema adamianebs nivTebis 

siyvarulisken ubiZgebs da materialuri sakuTrebis mimarT maTSi 

metismet interess aRvivebs. kritikosebi aRniSnaven, rom   xSirad 

adamianebs afaseben imis mixedviT, Tu ras floben  da ara imis mixedviT, 

Tu vin arian da ras warmoadgenen isini.  simdidrisa da sakuTrebisken 
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aseTma swrafvam piks 1980-ian wlebSi miaRwia. mozardebis umetesoba aSS-

Si amtkicebda, rom ,,mxolod saukeTeso dizaineris tansacmlis” tareba 

zrdis adamianis statuss. 

     kritikosebis azriT, materialuris mimarT adamianis interesi 

gonebis bunebrivi mdgomareoba ar aris. am survils marketingi 

warmoSobs Tavisi saqonlis bazarze pozicionirebiT. kritikosebis TqmiT, 

marketologebi adamianebs nivTebis siyvaruls uRviveben da `kargad~ 

cxovrebis materialistur models qmnian. maSasadame, marketingi miiCneva 

im yalbi survilebis warmoSobis wyarod, romelTa Sesrulebas ufro 

meti sargebeli moaqvs biznesisTvis, vidre momxmareblebisTvis. erT-erTi 

kritikosis mosazrebiT, `aSkaraa, rom marketingi xels uwyobs Warb 

moxmarebas da, aqedan gamomdinare, rogorc fsiqologiurad, ise 

ekologiurad aramdgradi samyaros Camoyalibebas~. meore kritikosi 

miiCnevs, rom `umetesobas ZiriTadi moTxovnilebebi dakmayofilebuli 

gvaqvs, amitom mzardi moxmarebiT vcdilobT survilebis dakmayofilebas. 

Tumca, moxmareba realur kmayofilebas verasodes mogvcems. `meti~ 

yovelTvis ar niSnavs `ukeTess~, xSirad is `uaresis~ sinonimia~.   

     marketingis specialistebis azriT, aseTi kritika marTebuli araa, 

xolo  biznesisTvis, moTxovnis SeqmnasTan mimarTebiT, aseTi Zalis 

miwera gazviadebulia. adamianebs reklamisa da sxva marketinguli 

zemoqmedebisgan Tavdacvis didi unari gaaCniaT. marketingi ufro 

efeqtiania   arsebul moTxovnilebebTan misadagebisas, vidre maSin, roca 

axlis Seqmnas cdilobs. ufro metic, roca adamiani raimes SeZenas 

apirebs, is yvelgan eZebs informacias da erT wyaros arasodes endoba. 

SedarebiT umniSvnelo saqonlis yidvac ki, romelic SeiZleba reklamis 

Sedegad miviCnioT, mxolod maSin gadaiqceva ganmeorebiT Sesyidvad, roca 

SeZenili saqonlis Tvisebebi, marTlac, reklamaSi aRwerils Seesabameba. 

dabolos, axali produqtebis gayidvebis xSiri marcxi bazarze 

metyvelebs imaze, rom kompaniebs moTxovnis gakontroleba ar SeuZliaT. 

amasTan, adamianebis survilebisa da gemovnebis Camoyalibebas ara 
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mxolod marketingi uwyobs xels, aramed, masTan erTad, ojaxis wevrebi, 

megobrebi, kolegebi, qveyanaSi arsebuli kulturuli foni da 

ganaTlebac. 

    zogjer  bizness adanaSauleben sazogadoebis keTildReobis 

sazianod individualuri moTxovnis saqonlis gadametebul 

stimulirebaSi. kritikosebis azriT, biznesi kerZo saqonels 

sazogadoebrivi saqonlis xarjze yidis. kerZo saqonlis gayidvas Tan 

mosdevs sazogadoebrivi servisebis gazrda. ase, magaliTad, 

avtomanqanebis gayidvasTan erTad saWiro xdeba ufro meti avtotrasa, 

sagzao moZraobis meti kontroli, parkirebisTvis meti adgilebi. 

kritikosebi Tvlian, rom kerZo saqonlis Warbi gayidva iwvevs e.w. 

socialur danaxarjebs. avtomobilebis SemTxvevaSi socialur 

danaxarjebSi Sedis gzebis gadatvirTva, sawvavis deficiti da haeris 

dabinZureba. xarvezebis gamosworebisTvis saWiroa kerZo da 

sazogadoebriv saqonels Soris wonasworobis aRdgena. amis erT-erT  

gzas mwarmoeblebis mier socialuri danaxarjebis srulad dafarva 

warmoadgens. kerZod, avtomwarmoeblebma unda Seqmnan efeqtiani 

avtomobilebi da garemos dabinZurebis makontrolebeli axali sistemebi 

daamontaJon. meore gzaa - momxmareblebs daevaloT socialuri 

danaxarjebis dafarva. 

     marketologebis azriT, kulturis erozia an kulturis dabinZureba 

marketingis mimarT wayenebuli kidev erTi braldebaa. kritikosebis 

azriT, reklama gamudmebiT zemoqmedebs adamianTa grZnobebze, 

televiziaSi mniSvnelovan programebs reklama wyvets, bilbordebi 

faravs lamaz xedebs, sareklamo `nagaviTaa~ savse Cveni eleqtronuli 

fosta da a.S. 

     marketingis specialistebi wayenebul braldebebs ase pasuxoben: 

 reklama, pirvel rigSi, miznobrivi auditoriisTvis aris 

gankuTvnili, magram, sakomunikacio arxebis masobrivi xasiaTis 
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gamo, zogierTi reklama im adamianebamdec aRwevs, romelTac 

produqti ar ainteresebT da, Sesabamisad, reklamebiT wuxdebian. 

Tumca, maT SeuZliaT Tavi aaridon reklamebs. 

 amasTan, swored reklama ganapirobebs im faqts, rom televiziisa 

da radios didi nawili momxmareblebisTvis ufasoa da Jurnal-

gazeTebis fassac sareklamo gancxadebebi amcirebs. 

kritikosebis azriT, marketingul saqmianobas SeuZlia ziani 

moutanos sxva kompaniebsac da Seamciros konkurencia. am SemTxvevaSi 

aRiniSneba sami problema: sawarmoebis Serwyma, axali kompaniebisTvis 

bazarze SeRwevis barieris Seqmna da mtacebluri (arajansaRi) 

konkurenciis praqtika. 

     kompaniebis gafarToeba, konkurenti sawarmoebis SeZenis gziT, 

konkurencias amcirebs, rac momxmareblebs azaralebs. sawarmoebis 

Serwyma dasaSvebia da sazogadoebisTvis momgebiania maSin, roca myidveli 

kompania ufro ekonomiurad awarmoebs produqcias, rac amcirebs xarjebs 

da, Sesabamisad, fasebs. Serwyma SesaZlebelia maSinac, roca myidveli 

sawarmo zrdis SeZenili sawarmos saqmianobis efeqtianobas an kidev 

izrdeba dargis konkurentunarianoba. 

     kritikosebi amtkiceben, rom marketinguli saqmianoba win swevs 

damatebiT barierebs axali firmebis bazarSi SeRwevis winaaRmdeg. Tumca, 

zogierTi barieri dakavSirebulia msxvili sawarmoebis ekonomikur 

upiratesobebTan. 

     zogierTi sawarmo, sxva sawarmoebis winaaRmdeg, iyenebs arjansaRi 

konkurenciis marketingul praqtikas (xarjze dabali fasebis daweseba, 

biznesidan gaZevebis Taobaze damuqreba, konkurenti sawarmoebis 

myidvelebze zemoqmedeba). Tumca, Znelia imis damtkiceba, rom ama Tu im 

sawarmos qmedeba an ganzraxva aris arajansaRi, ufro sworad, 

mtacebluri.  
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sazogadoebis interesebis dasacavad moqalaqeebi, biznesi da 

samTavrobo saagentoebi organizebulad ibrZvian. ase Camoyalibda 

envairomentalizmi, romlis mTavari sazrunavia isa, rom gairkves, rogor 

moqmedebs marketingi garemoze da ra sazRaurs ixdis garemo 

momxmareblebis moTxovnebis dakmayofilebis sanacvlod. 

envairomentalistebi ar upirispirdebian marketings. maTi mizania 

is,  rom adamianebi da calkeuli organizaciebi garemos 

ufrTxildebodnen da mis gaumjobesebaze zrunavdnen. 

envairomentalistebis pirveli talRa agorda aSS-Si gasuli 

saukunis 60-70-ian wlebSi. garemos damcvelebi Seawuxa im faqtma, rom 

adamianebi da sawarmoebi did zians ayenebdnen bunebas: masobrivad 

Cexavdnen tyes, toqsikuri da sayofacxovrebo narCenebiT anagvianebdnen 

garemos, abinZurebdnen wyals da a. S.    

garemos damcvelTa meore talRa 70-80-ian wlebSi agorda. aSS-is 

mTavrobam miiRo kanonebi da rigi normatiuli aqtebi warmoebis 

zemoqmedebisgan garemos dasacavad. amiT bevri dargi dazaralda. 

sawarmoebma kanonebis moTxovnebis  Sesabamisad investiciebi Cades 

garemos dacvis makontrolebeli mowyobilobebis SeZenaSi. sawarmoTa 

sakmaod didma nawilma ganacxada, rom maTi konkurentunarianoba, garemos 

dacvis mizniT mowyobilobebis SeZenaze gaweuli xarjebis gamo, 

Semcirda.  

dReisTvis es ori talRa gaerTianda da gamoCnda mesame, ufro 

Zlieri  talRa. sawarmoebi, protestis nacvlad, garemos dabinZurebis 

prevenciis reJimSi gadavidnen. isini sakuTari pasuxismgeblobiT  

cdiloben garemos dacvas. bolo wlebSi sul ufro meti sawarmo 

uerTdeba garemos mdgradobis politikas, romelic mogebis miRebis 

paralelurad garemos dacvasac iTvaliswinebs.  
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garemos mdgradobis uzrunvelsayofad saWiroa narCenebis 

ganadgureba an maTi Semcireba, produqtis sasicocxlo ciklis 

ganmavlobaSi garemoze zemoqmedebis minimumamde dayvana, garemos 

dasacavad axali srulyofili teqnologiebis Seqmna da Sesabamisi 

koncefciebis Camoyalibeba.   
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